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27013 - Issues and Risk Management (engl.)
27013 - Issues and Risk Management (engl.)

General information
Module Code 27013
Unique Identifier IssuesRiskMg-01-BM-M
Module Leader(s) Ass. Prof. Fuglseth, Kristian (kristian.fuglseth@haw-

kiel.de)
Lecturer(s) Ass. Prof. Fuglseth, Kristian (kristian.fuglseth@haw-

kiel.de)
Offered in Semester Wintersemester 2024/25
Module duration 1 Semester
Occurrence frequency Regular
Module occurrence In der Regel im Sommersemester
Language Englisch
Recommended for
international students

Yes

Can be attended with
different study
programme

Yes

Curricular relevance (according to examination regulations)
Study Subject: B.A. - MMP - Multimedia Production
Module type: Wahlmodul
Semester: 3, 4, 5, 6, 7
Study Subject: B.A. - ÖuU - Öffentlichkeitsarbeit und Unternehmenskommunikation
Module type: Wahlmodul
Semester: 3, 4, 5, 6, 7
Study Subject: B.Eng. - Ming - Medieningenieur/-in (PO 2018, V1 + PO 2021, V2)
Module type: Wahlmodul
Semester: 3, 4, 5, 6, 7
Study Subject: M.A. - AK - Angewandte Kommunikationswissenschaft
Module type: Wahlmodul
Semester: 1, 2, 3
Study Subject: M.A. - MK - Medienkonzeption (SoSe 2018, V1)
Module type: Wahlmodul
Semester: 1, 2, 3

Qualification outcome
Areas of Competence: Knowledge and Understanding; Use, application and generation of
knowledge; Communication and cooperation; Scientific self-understanding /
professionalism.
Insight in the context and development of the risk society, risk communication, issues
management and policy making
Knowledge within the academic field of issues and risk management
Can apply models of issues and risk management
Multidisciplinary participation and cooperation within these subjects
Candidates will be challenged to use theory and methodology on practical cases in order
to apply these in future careers
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Content information
Content Students will be given short, case-oriented lectures in seminars, before

forming groups assessing small scale, table-top project work.

The lectures will give a visual and case-oriented presentation of the key
concepts of Crisis Communication, Issues Management, Risk
Communication, Corporate Social Responsibility and Public Relations.

An important perspective will also be how the concept of Risk Society
Theory presents both an historic background and a contemporary model in
assessing these issues.

In Public Relations, but also in Media Studies in general, the topic of Issues
Management relates to Crisis Management. For Journalists or other Media
Professionals, Communication Officers or Public Relations Managers, it is
vital to understand how a single issue, however insignificant it might seem
in early stages – evolve to a potential or probable risk, and in some cases,
that we will discuss – erupts in to full-scale crises. However, if handled the
right way – these issues become learning points in risk management later,
and finally can serve as key structures in the organisations normal
operations and your everyday life later.
Therefore, Issues Management can be the tactics behind organisations risk
communication, and it can be the road map before a crisis and part of their
crisis management efforts. Issues Management should also be a vital part
of an organisations strategy even if issues seem unlikely, or even
unthinkable.

Our challenge becomes apparent – how can we assess or manage the
unpredictable? In organisations, and in the societies in which they operate,
crises will probably occur, it is only a question of time, scale and
consequences. We can try to assess these probabilities, and our
(communication) task is Risk Management with the intention of reducing
the harm in which the crises might have on our organisations values,
assets, or objectives.
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communication. Journal of international crisis and risk communication
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(Seeger, Red.; s. 282). Wiley-Blackwell.

Literature list will be supplemented with handouts
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Teaching formats of the courses
Teaching format SWS
Seminar 4

Workload
Number of SWS 4 SWS
Credits 5,00 Credits
Contact hours 48 Hours
Self study 102 Hours

Module Examination
Examination prerequisites
according to exam
regulations

None

27013 - Hausarbeit Method of Examination: Hausarbeit
Weighting: 100%
wird angerechnet gem. § 11 Absatz 2 PVO: No
Graded: Yes

Miscellaneous
Recommended
Prerequisites

None.
No more than general knowledge of the English language
is required to participate.

Miscellaneous Preparation for a reflection paper of between 1,200-1,600
words will start in the first session, with final submission
about two weeks after the last session.
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